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1. Introduction

• “draft contracts in plain and intelligible language”

• “informed consent” 

• …

↔ highly complex documents which rarely take into 
consideration the heterogeneity of users and their needs 

User 
empowerment?



2. Challenges for transparency in SNS

• Overcoming the heterogeneity of users

• Improve accessibility of information

• Timing 

• Not only providing information but also thinking about how 
information is presented



3. Re-designing legal information in a 
user-friendly manner

The importance of (web) design

• huge discrepancy in the web design of social media services and the 
design of the Terms of Use and privacy policies

• design may have an influence and impact users’ behaviour and 
understanding

• E.g. evil or malicious design 



Source: JOHN, Leslie, ACQUISTI, Alessandro and LOEWENSTEIN, George, “The Best of 
Strangers: Context Dependent Willingness to Divulge Personal Information”, 2009.



Incorporating information design into 
legal documents

Haapio & Passera:
• Easier language (no ‘legalese’)
• Clearer structure 
• Introducing visualisations and information design as supporting 

communicative strategies 

Challenges!

Law Design More engaging, 
understandable 
legal documents

Language
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Presentation Notes
“instead of the classical view which focuses on securing legal rights and duties in case of a dispute, adopt a new view: one where the focus is on good-quality, user-friendly contracts that help the parties reach their objectives and prevent disputes.”




http://legaldesignjam.com/2014/06/16/ldj-ku-leuven/
Check: 
http://legaldesignjam.com/



Participatory 
approaches
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8-10 yo 
language: “rules of the game” 



4. Conclusions

• Company policy documents in online environments: more user-friendly 
texts and formats are needed 

• Incentivize social media providers to adopt more consumer-friendly 
Terms of Use

• Should courts take the design into account? 
• Only one of the steps! 

• Need for more (social) media literacy 

• Policy makers: develop strategies and measures to ensure an 
appropriate level of social media literacy

Presenter
Presentation Notes
Develop appropriate mechanisms in the form of (self) regulatory instruments or innovative business models in order to encourage industry to develop not only more transparent social media services and applications, but also safer, less intrusive, more user-friendly and more privacy-minded online services in general



Next? 

Visual Law Lab 

Cooperation between research groups in 
• contract law

• consumer law
• financial law and 

• ICT law

https://www.law.kuleuven.be/icri/en/news/item/visual-law-lab
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